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WHAT IS PROGRAMMATIC MARKETING  

• Programmatic media buying, marketing and advertising is the algorithmic purchase 
and sale of advertising space in real time. During this process, software is used to 
automate the buying, placement, and optimization of media inventory via a bidding 
system. 
 

• Programmatic Advertising is the automation of the buying and selling of 
desktop display, video and mobile ads using real-time bidding. 
 

• Programmatic describes how online campaigns are booked, flighted, analyzed, and 
optimized via demand-side software (DSP) interfaces and algorithms. 
 

• Programmatic advertising offers the opportunity to take display advertising to the 
next level. ... Programmatic uses powerful real-time bidding (RTB) in a more 
sophisticated way than Google AdWords or social media display buying. 
 

• It automates the process of buying ad space in real time based on present user data. 
 
 



 
 
  
 
 
 

WHY SHOULD YOU CONSIDER PROGRAMMATIC BUYING  

• Because you targeting your audience directly it saves you money  
 

• It does that by using its AI component to optimize ad runs. The system actually 
"learns" what type of campaigns will offer the best return. 
 

• There have been reports of accounts gaining increased in conversions of over 500% 
after moving to programmatic advertising. 
 

• Programmatic advertising is designed to do away with old-fashioned, hit-or-miss 
campaign design.  

 
• Now, you can rely on an algorithm that will determine where your ad money is best 

spent.  
 
• All you have to do is feed your programmatic solution some info about your 

campaign as well as key performance indicators and you're all set. 
 
• The system will not only launch your campaign, but it will also monitor your ad 

spend to look for areas of improvement through multichannel through websites and 
social networks. 
 



 
 
  
 
 
 

CAMPAIGN STRATAGY   

 
With Mad-Media  PerformDM 
system you can target a 
specific audience in a display 
environment and if  they click 
on the display advert but drop 
off for some reason, we can re-
target them with a new 
message on Facebook and or 
on a mobi-site or APP.  
 
This does not replace a 
separate mobile or social 
element of the campaign but it 
is important in achieving the 
programmatic goal  



{ 
R8 000 Per Month 
FB Programmatic 

Campaign  



 
 
  
 
 
 

COSTING   

• We suggest no less than R8000 per campaign due to the amount of impressions that need to be 
served on multiple websites and social sites that the advert will appear on. 
 

• Mad-Media charge an 18% admin fee to load and monitor the campaign of the total spend. 
 

• Costing works based on inventory availability and fluctuates daily due to the different website 
portals and rates overall, but we find the best price at discounted rates on some of the top portals 
in SA and the world. 
 

• The costing also works on a CPC “Cost Per Click and not how many impressions are served as in 
CPM. 
 

• A report will be sent trough on a weekly bases and a end report every month. 
 

• It is recommended that a three month campaign be put n place to create consistency.  
 
 
 

 


